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Screen Pages
key facts

= UK based, privately owned, profitable business
* Proven track record in lifestyle, fashion and B2B verticals
= All staff are certified on Magento 1 and trained on Magento 2

= 300+ eCommerce websites since 1997

= Substantial collective eCommerce website experience (ca. 100 yrs.)
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eCommerce value -
added and expertise
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The facts

= 939% of internet users browse the internet from a mobile device every day

= Mobile commerce continues to grow and will contribute to
according to Forrester

» Merchants struggle with low conversion rates and the complexity of building and managing multiple
disconnected experiences

= Most emails are opened on mobile
» 53% of searches are now conducted on mobile (Google 2017)
= By 2020, 82% of e-commerce sales will involve a mobile device (Google 2017)

= Many of our clients are seeing more than 40% of their overall traffic coming from mobile already

"Mobile is the glue between our digital and physical universe” (House of Fraser)

"Mobile plays a part in every single customer journey” (New Look)
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https://www.forrester.com/report/Forrester+Data+Mobile+And+Tablet+Commerce+Forecast+2017+To+2022+US/-/E-RES143056

Design considerations

» Lose the navigation bar

= Keep important elements within reach

= QOptimise and minimise file sizes

» Link phone numbers and addresses

= Carefully consider the use of pop ups (e.g. livechat)
= Optimise forms for mobile

= Use collapsible sections/accordions

= Design user friendly tap targets
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Navigation

» Lose the navigation bar
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Key calls to acti
within reach

ol 02-UK & 15:05 @ 7 61% @]
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Tertiary Functions

= (Q  Donald Russell @ =
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Traditionally matured

All our beefis traditionally matured for
up to 35 days in a strictly controlled enviroment

Primary Functions




Optimise file sizes

» If, for example, the column you’re placing your image in is
600px wide, your image doesn’t need to be 1000px wide.
Resize them to fit before uploading.

» Use a site like , ortools like (Mac only)
or Photoshop’s™ " to make sure you minimize
the file size of your images before you upload them to your
website.
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https://tinyjpg.com/
https://imageoptim.com/mac
https://helpx.adobe.com/photoshop/how-to/export-image-web.html

Link phone numbers
and addresses

01536 315900

Cancel Call




Considered useof popups (/. ¢

= Carefully consider the use of pop ups (e.g. livechat)

.
Sign Up To Our
Newsletter
Join our mailing list to receive the latest e
commerce & Magento news from Screen
Pages
For information on how we process the
data that you give us, please see our

privacy policy.

Sign Up Now

Leave a message
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Optimise forms

Create New Customer Account
personal Information

First Name *

Last Name *

Sign Up for Newsletter

Sign-in Information

T UM

< Fight Search

Email *
Ve V]
oy Marmng ¥

Password *

Password Strength: No Password

Confirm Password +

No one likes filling in forms, and the longer or more complicated a form seems the less likely users will start
filling in the blanks. Image credited to Lukew.
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Optimise forms SIGN UP TO GET STARTED

STEP 1 OF 3
= Break them down into steps

FIRST NAME
LAST NAME

EMAIL ADDRESS

NEXT
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Use accordions
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User friendly
tap targets

2Tmm 15mm 1T0mm

Create controls that N

measure at least 7-10 mm
so they can be accurately
tapped with a finger
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Other considerations

= Consider progressive web apps
= Payment Gateways

= Shipping Options

» Search

= Seamless integration with Social channels
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Progressive Web apps are coming

* Progressive web applications (PWAs) are web applications that load like regular web pages or
websites but can offer the user functionality such as working offline and push notifications, traditionally
available only to native applications.

= PWAs bring together the best of website and mobile app functionality to provide a reliable, fast and
engaging experience that can increase conversion rates by upwards of 50 percent and drive strong
revenue growth for brands.

» Magento 2 will now include PWA studio allowing merchants to deliver consistent mobile shopping
experiences across multiple mobile devices.
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Payment gateways

= Traditional payment gateways on mobile devices are painful

= Low friction, fast and easy payment options are de rigueur

= Consider your demographic and what devices they are using to shop on your site before choosing which
ones to adopt

= Ensure you offer choice

Klarna. &, @&Pay GPay
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Billing Information

Select a billing address from your address book or
enter a new address.

[Mrs Sarah Willcocks, The Courtyard Wisley, Woking, Su ﬁ

Delivery address
O ﬁ Deliver to this address
o Eﬁ Deliver to different address

O 9 ciick & Gollect
There are 10 HubBox Collect Points near your (oj
postcode

dly shipping options

& thisworks.com

0 9 Ciick & Collect
There are 10 HubBox Collect Points near your [oj
postcode

Search the map to find your local Collect Point

GU23 6q

Feltham
430

[430] L Ted

ED o
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East Molese

m
n@ames
Weybndge P.she@

Oxshott
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Search
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Social shopping

Social Apps - 75%

On average, in a given hour when actively using their phone, users

Screen Pages | A Magento Professional Partner




Instagram

INSTAGRAM ROLLING OUT
SHOPPING FEATURE TO MORE
APPAREL, JEWELRY AND BEAUTY
BRANDS

11:47 AM PDT 3/21/2017 by Sam Reed nuEEn
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Pinterest

@ Business

Sell your products on
Pinterest—it’s free!

Blue meansit’s
buyable

Create ad Sign up

Buyable Pins let people buy your products without ever
leaving Pinterest. Learn more about how they work.

Use tall plants to
balance high ceilings in
your living room

g Zoe Pearson
@ e

$45
Acute planter

Naoki Sadakuni
Horme

Buyable Pins have a blue price tag, which tells people your
product is in stock and available for purchase. People can
easily spot these Pins all over Pinterest—in search results, in
related Pins and on your business profile.



Social and mobile

- be aware
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Sarah Willcocks what am |
going to do now. &3.... See More

@ Write a comment...

Heidi Klein

Sponsored + &
Enjoy true luxury and avoid the queues, with up
to 70% off our beautifully-made beachwear.
Whilst stocks last..

Cote Sauvage
Story Learn More

Cote Sauvage U Bar...

Montserra
reversible bik

0038 1Comment @~

oy Like (D Comment #> Share

P o & o =

X & www.heidiklein.com

Heidi Klein us s Lo improve our site and your
shopping expes : mlinuing Lo browse on our

site you accept our cookie policy. Find out more

heidi klein

Vhoops, our bad...

The page you requested was not found, and we hav
fine guess why.
e [['you lyped the URL directly, please make sure the
spelling is correct.
e [f vou clicked on a link to get here, the link is
ouldated.

What can you do?
Have no fear, help is near! There are many ways
vou can get back on track with the Heidi Klein
Store.
e (o back to the previous page.
e Usc the search har at the top of the page Lo search for
your products.
e Follow these links to get you back on track!
Store Home | My Account




Conclusions

= Take a mobile first approach to everything

= Streamline the user experience as much as possible
= Consider Progressive Web Apps

= Test anything you add/do to your site on mobile

» Its no longer just about price, convenience is key
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