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“A true omni-channel experience combines both real-time 
onsite browsing behaviour with transactional data (both 

online and in-store) to provide an up-to-date and rich 
shopping experience across all customer touchpoints." 

What is Omni-channel



The impact of devices on fashion

58.1% mobile traffic 46% mobile revenue37% mobile revenue 

Q1 2018 Q4 20182018

http://pages.nosto.com/fashion-ecommerce-data-trends-insights

Device RPV

Desktop - €2.39  

Mobile - €1.25

Time per visit

Desktop - 239  

Mobile - 164

AOV

Desktop - €104 

Mobile - €90



The Challenge for Online Retailers

Customers interact 
at different touch 

points

Data is locked 
away in silos

How to action the 
data fast enough to 
seize opportunities? 

1. 2. 3.



PLATFORM

ONLINE STORE

FB BUSINESS
MANAGER

SEARCH

RATINGS &
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ESP ERP

UGC

WEBSITE EMAIL BRICK & 
MORTAR STORE

FACEBOOK &
INSTAGRAM

Nosto’s Solution



WHITE T-SHIRT 

• Size Large
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PINK T-SHIRT 

• Size Small
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PINK NOSTO T-SHIRT 

• Size S

S

PRODUCT 
GRAPH
• Cold start

SHOPPER 
PROFILES
• Segmentation 
• Replenishable

REVENUE 
OPTIMIZATION

• Margin optimization

UGC, SOCIAL, 
INTEGRATIONS & APIS

• Offline store-data 
collection

MERCHANDIZING 
RULES

How Nosto Works:   
Nosto's Ecommerce Intelligence Engine



Personalising the World of Commerce

ONSITE PRODUCT 
RECOMMENDATIONS

ONSITE 
POPUPS

PERSONALISED  
EMAILS

FACEBOOK & 
INSTAGRAM ADS







Segmentation:  
customer journeys that count...

First time 
visitor

Loyal 
Customer

vs. vs.

Desktop

Mobile

vs. vs.
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