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Hogwarts Logic

Tom Riddle builds a 

den, 

Voldefort.

Hogwarts Logic

How does Tom Riddle get 

around?

Voldetransport.

Hogwarts Logic

Tom Riddle has a bright idea,

Voldethought.

Hogwarts Logic

Tom Riddle brings his school 

grades home

Voldreport.











HOW DO YOU BUILD 

A FASHION BRAND 

ON SOCIAL?

HOW DO YOU BUILD A FASHION 

BRAND ON SOCIAL?



YOUN

G OR 

OLD?



I’M A FASHION BRAND 

SO I NE E D TO HIT 

FE MALE S  16-34 WITH MY 

BRAND AND THAT WILL 

WORK



BULLSHIT























BOOHOO GIVE  A SHIT ABOUT 

ME

SO I’M GOING TO GIVE  A SHIT 

ABOUT THE M











DYNAMIC

RISK TAKING 

E NABLE R



INVE STME

NT

INVE STME

NT

RE TURN ON INVE STMENT  OF 

251%









PLT PLT 

PLT PLT

PLT PLT 

PLT PLT

WHAT DOE S  PLT STAND FOR?



1 HOUR OF SOME ONE ’S  

TIME  IS  WAY MORE  

VALUABLE THAN 3 

SE CONDS  ON THE  

TIME LINE .



2013 2018

3.2M

5.9M

L
IS

T
E

N
E

R
S

YE ARS





MEGAN BARTON-

HANSON

LOVE  ISLAND STAR

Spoke about life after Love 

Island

SOPHIA & CINZIA

YOUTUBE  DUO

Spoke about life as a YouTuber 

and working with your best 

friend

MAYA JAMA

TV & RADIO 

PRE SE NTER

Spoke about her love, hate 

relationship with social media 

and the impact it has on young 

people 



SE T OURSE LVE S  A KPI OF  THE  F IRST 

E PISODE  

GE TTING TO NUMBE R ONE



24 HOURS













“‘OH HARRY, DON’T 

YOU SE E ?’ 

HE RMINONE 

BRE ATHE D. ‘IF  SHE  

COULD HAVE  DONE 

ONE THING TO 

MAKE  ABSOLUTE LY 

SURE  THAT E VE RY 

S INGLE  PE RSON IN 

THIS  SCHOOL WILL 

RE AD YOUR 

INTE RVIE W, IT WAS  ”













BRANDS  THAT ALIGN THE IR  PE RSONALITY 

TO THE  

RE AL HUMAN CONDITION WIN E VE RY TIME



ALL HUMANS 

INTRINS ICALLY 

CARE  ABOUT 

THE MSE LVE S  

AND THE IR  OWN 

INTE RE STS

AND THAT GOE S  

FOR E VE RYONE .

NOT JUST MY 

FR IE NDS !



THANK YOU.

HANNAH ANDE RS ON
Director of Social & Creative

hannah@mediachain.co


