How to build a compelling
customer journey
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« Started in 2015. HQ'ed 1n Barcelona

» Europe’'s Leading Visual Commerce
Platform

« 300+ global brands
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The challenge ?
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The Consumer Journey has become more
complex and marketeers are strugqgling to
create




Learnings from
research




1. UK population is shifting in the way 1t's
consuming and interacting

Weekly hours online — UK Data

3.3 ! 12.1 hours
3.4 15.1 hours
16.9 hours

2015 13.4 6.0 2.2 21.6 hours

22.9 hours

2017 14.9 6.6 2.5 24.0 hours

2007

2011

2013 4.0

UK population is
onh average S+

2016 14, 5.9

hours online a
day

B At home At workplace/ place of education B Anywhere else

Source: "Adults’ Media Use and Attitudes Report 2018" by Ofcom
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2. While online, social networking 1s
something ever-present in people’s lives

Top 10 online activities [% internet users) of UK
population — 2018 Data

Sending/receiving emails 86

Finding information about goods or services 78

Internet banking 73

Using instant messaging services 72 ..and people spend
Social networking 68 53% of their online
Reading online news, hewspapers or magazines 66 time Whﬂ'e social
Listening to music 65 networkmg

Looking for health-related information 63

Making video or voice calls over the internet 50

Uploading content to a website to be shared 35

Source: Internet access - households and individuals 2019 Dataset by Office for National Statistics of UK and Digital 2019 United Kingdom Report by Hootsuite & We are Social
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3.And this 1s clearly affecting how
people are purchasing nowadays

52% of UK consumers search ... and 63% of people say they
on social media before like to know other people’s

making a purchase... views and opinions online

Yes
45%

No

Yes

Source: Data from Kantar Media's TGI Clickstream study Q2 2018 and https://www.campaignlive.co.uk/article/social-closes-search-popular-method-researching-brands/1497191
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4. Branded content is becoming less
inspirational towards purchasing
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DIAS desde 5,9¢
nuestros articulc
www.marypaz.c«
#masvendidosd

50% of people say: “Overall, e
the things brands post on trebajas #descr
social media are not - - semeatstye #lor

relevant to me" ahora: 15,99¢

#streetstyle #loc
#cityMARYPAZ #
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bajo la referenci

Source: Kantar TNS Connected Life 2017
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5. Consumers crave authentic
experiences and more inspiring content

pompeiibrand
Costa Nova, Aveiro, Portugal

s
1L

‘ ovejanegra_shop

&

272 Me gusta

ovejanegra_shop Super brillantes .. Las nueve
@victoria_shoes son solo aptas para las chicas mas
originales ;eres tu una de ellas? Ref: 090266.

Le gusta a martamullor y 6.102 personas mas

pompeiibrand Spot the square... #pompeiibrand #letstry
Source: Instagram (03/06/2018)
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So, where i1s this
content?




6. People are mostly online whilst they
are on their smartphone

Top 5 devices owned by UK population
Type of device 2008 2018

Digital TV 84% 95%

Smartphone 17% 78%
DVD player 83%

Laptop 44%

78% of UK population
has their smartphone

Tablet 2%

at their side day
and night

Source: "Adults’ Media Use and Attitudes Report 2018" by Ofcom

Proprietary and Confidential - ©2019



7. Whilst on smartphone people upload
content on social media and tag a brand!

% of UK population that has “Uploaded
content created by them to a website
to be shared” in the last 3 months

56%
49% 49%

74% of UK shoppers
have hashtagged o
289 brand on soci al . v
24% media

16%

L s g el .
A v
AL Av 240y, X n— -
LIS 3 I e
FL S 4 -

906 Me gusta
pooozytywna Czemu weekendy tak szybko sig¢ konczg?

16-24 24-34 35-44 45-54 55-64 65"' g;ﬁdealnie ¥ @danielfrackowiak @@

Source: “Internet access - households and individuals 2019 Dataset” by Office for National Statistics of UK and “Earned Content Report 2018" by Internet Retailing

Proprietary and Confidential - ©2019



What happens when this ///

content 1s integrated
into an eCommerce?




8. Consumers are 3X more likely to make
a purchase after clicking on Visual UGC

Avqg. % conversion rate

bv tvpe of content
y typ 0%,

3%

Brand Content Social Content - UGC




1s a key element towards
within the

customer shopping journey



How we enable
brands to succeed?

;
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Photoslurp enables brands to
increase online sales by integrating
Visual UGC into their online
customer’s journey
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A complete toolset to make this happen seamlessly

COLLECT MODERATE GET MEDIA LINK & ANALYZE
RIGHTS PUBLISH
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Social content integration in a Community Lookbook



SHOP THIS LOOK

®

Social content made shoppable



®
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MELLER MU3JER JOYAS NALYA OOKBOOK INFLUENCERS TIENDAS

MAORI ALL BLACK
99€

326 -32€ - 326

All Black Leather Camel Black Leather Creen Black Leather

in Conversion
Rate on PdP

O O O

@
+11% increase '
-7
¢

ANADIR PRODUCTO >>

€3 1 A3 DIAS DE ENVIOD ENVIO GRATIS PARA COMPRAS (+55§) POLITICA DE DEVOLUCICN DE 14 DIAS (FAQ) PAGO 100% SEGURO 2 ANOS DE GARANTIA
(]

SHOP THE LOOK

DETALLES DEL PRODUCTO

CARACTERISTICAS

Social content integration in an eCommerce Product Page
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With Photoslurp marketers can build a more
compelling customer journey to boost sales

eCommerce @

+15% Conv. Rate on Product Page

+5% Average Order Value

+20% CTR on Ads

7% decrease in returns

Offline
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Increased brand exposure



Social Ads

Brandfield voo
Sponsored - &
Brandfield is dé online specialist op het gebied Brandfield voo
van style items! Shop nu jouw horloges, Sponsored - @
sieraden en meer! o L _
_ Brandfield is dé online specialist op het gebied
See Translation van style items! Shop nu jouw horloges,

sieraden en meer!
See Translation

+33% increase in
CTR on Social Ads

4

campaigns

‘ Shop Now \

Brandfield | style Brandfiel

items I Shop Now | items
Maak je outfit comple... Maak je ou

Source: Brandfield and Photoslurp
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Blog & Editorial Pages

®

Your brand has been encouraging customers to post photos and
videos with your products on social media through your brand
hashtag. It's been a fruitful strategy to get customers engaging
further with your brand on Instagram and Facebook, but, so far,
that content has remained completely on social media. Now’s the
time to ask: where can your customer content go from here? How
about into your eCommerce website and product pages utilizing a
User Generated Content platform!

=
& & s
‘.'

User Generated Content (UGC) is 5x more likely to convert than
professional content and is a powerful way to interact with your
customers through ocuthentic engagement.

RELATED CONTENT

How online footwear brands employ User
Generated Content to boost eCommerce

performance

How to embed an Instagram feed into your

eCommerce store to increase engagement
and conversions

[PODCAST| Social Circles featuring
Tentsile

Drives highly

qualified traffic
to eComm
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Emails & Newsletters

We noticed you left something in your cart, and wanted to make sure you have all the information you
need before you complete your purchase.

Questions? Concerns? Please don't hesitate to contact us.

RETURN TO CHECKOUT

2X increase
in CTR

Source: https://www.mytotalretail.com/article/increase-email-revenue-user-generated-content/
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Offline / In-store Displays

4X increase in
conversion rate

after interaction
in store




Photoslurp 1s trusted by 300+ global brands

JEWELLERY & FURNITURE &
CLOTHING FOOTWEAR ACCESSORIES SPORTS BEAUTY HOME DECOR
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Today’'s Key Takeaways

Traditional content is less inspiring towards driving engagement
and CTR on every step of the customer’s journey

Visual UGC is proven to increase conversion rate and AOV

The content is already there for you to create that compelling
customer journey!

Proprietary and Confidential - ©2019



@ Photoslurp

- sof@photoslurp.com

- www.photoslurp.com



