
Is there a perfect review 
strategy?



● Founded in 2010, part of AppHub

● Offices in UK, US, Germany & Australia

● 10.000+ customers worldwide

● Best in class Partners & Integrations

● Focussed on a communicative Tech Stack

● Regional support
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Giles Eida
VP of Partnerships EMEA

Louisa Werner
DACH Partnerships Manager

Lindsay Potkewitz
Global Partnerships 
Marketing Manager

Niklas Menke
Head of Partnerships Europe

Jennifer Mellies
BENELUX Partnerships Manager

Victoria Locking
UK Partnerships Manager

Kehan
ANZ Growth Director

Meredith Hightower
US Partnerships Manager

Glenn Goodwin
UK Partner Enablement Manager

Roddy Smith
Director of Agency Partnerships US

Cole Prentice
US Partner Enablement  Manager

Jake Rigney
Partner Enablement manager

The Partnerships Team



● Best in class Partners & Integrations

● Rolling Integrations 

● Pushing Actionable Data

● Focussed on a communicative Tech Stack

Explore our Integration Library

Integrations

Launch a fully customizable loyalty & referral program. 
Connect REVIEWS.io with influence.io to award customers 
for leaving reviews and UGC. 

https://www.reviews.io/front/integration-library


Are reviews important?



Google Certified Subscription flexibility
Competitive pricing, 

monthly rolling - No long-
term contract 

Lack of insight No Customer Voice High Ad Spend High cost solutions

Reviews contribute to 
Google Seller Ratings, 

SEO and PLAs

Why are reviews important?

Data Mining

Feedback, Surveys, 
Custom Attributes and 
Sessions & Analytics

Trust Signals

Display authentic, 
engaging customer 

content



The strategy

● Have you excited the customer?
● Did the product meet their expectations?

● Would they recommend you?

● What content did you get?

Collecting reviews is simple. But you need a 
post purchase strategy to collect deeper 
insight.

41% of eCommerce stores revenue came 
from 8% of their customers**



Automate 
Customers that feel valued will return, but to do 
this at scale you need to automate your 
processes.

● Use communication flows

● Link complimentary tech, ESP’s, CRM’s Help-desks etc

● 1 Star reviews are 5 x more likely to be viewed

● Set time delays, pre-empt issues  



Take the opportunity to get as much information as 
possible from your Customer, it helps the merchant and 
new Customers.

● Attribute data via additional questions 

● Gather more UGC 

● Focussed Video requests

More than just feedback



NAKIEMAAP



People’s sizing with their clothes varies, hugely. Give them 
visibility into the brand and use the data.

● Share unique content

● Inform your brand

● Guide your customer 

Support your customers



UGC collection

29%
Higher web 

conversions using 
UGC than without!

2.4x
More trust in UGC 

than branded content

10%
Increase online 

purchase conversions 
with UGC



Utilising UGC 







● Trigger an adaptive email sequence

● Understand the customer

● Strengthen campaigns with UGC

Takeaways

Think about getting more from your 
reviews!

ESP



It’s cheaper to keep the customers you 
have than it is to find new ones.

Thank You!

Giles Eida
VP of Partnerships EMEA


